California SNAP-Ed Works

South Central Youth Work Together to Drive
Healthy Retail Changes in Neighborhood Markets
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The Impact

Health Academy set up over 10 technical
assistance meetings with four of the markets
where they helped market owners implement
changes. All four markets increased
advertising for healthy items, installed healthy
cue cards on shelves, introduced new produce
baskets, and rearranged food items so healthy
items were more prominent. Three of the
markets implemented a produce rewards card
that rewards shoppers with a free piece of
produce for every five produce items bought.

Healthy Choice Rewards Card

Buy 5 pieces of fruit or vegetables and get 1 freel

In the next year, Health Academy will work
closely with the remaining 3 markets they
were unable to engage with in the prior year
due to timing. The youth will develop
proposals and offer technical assistance
meetings to encourage market improvements.
Additionally, the task force will conduct post
CX3 assessments for all seven markets to
measure impact and develop a sustainability
plan.
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The mission of the California Supplemental Nutrition Assistance Program Education (SNAP-Ed) is to inspire and empower underserved
Californians by promoting awareness, education and community change through diverse partnerships to result in healthy eating and active living.

California SNAP-Ed is administered by the California Department of Social Services in partnership with the California Department of Public Health, UC CalFresh Nutrition Education Program

the California Department of Aging, and Catholic Charities of California, Inc. *Funded by USDA SNAP-Ed, an equal opportunity provider and employer.



